
A data driven roadmap to 
improved retirement outcomes
The Member Voice 2026 is based on a dedicated quantitative survey of 2,973 Australians conducted in 
January 2026. The report surfaces attitudes, motivations, behaviours, barriers, and unmet needs of 
members as they relate to advice, retirement confidence, product awareness, and income needs.

This data supports fund benchmarking, member segmentation, and insights that highlight actionable 
opportunities to improve measurable retirement outcomes.

T HE M EM B ER  V O I C E 2 0 2 6

S U R V E Y  S A M P LE

2,973
Members aged 30-70+, January 
2026

35% 25% 40%

Awareness of fund advice services Net +4.5

5% 39% 40% 16%

Trust in super advice Net +11.0

29% 46% 24%

Awareness of account-based pensions Net -5.1

12% 31% 35% 22%

Confidence fund is the right retirement partner Net +10.2

M EM B ER  P ER C EPT I O N S  •  WHO LE P O PU LA T I O N

S I X  C HAPT ER S .  O N E M EM BER  V O I C E . I N D I V I D U AL FU N D  PR O F I LE S AV A ILAB LE

ART AustralianSuper

Aware Super CBUS

HESTA Hostplus

REST UniSuper

The report can be augmented with your fund and member 
data upon request.

T H E  A D V I C E  G A P

80.8%
of unadvised members say 
affordable advice would help – only 
13.7% have used it

C O N F I D E N C E  G A P

27pts
retirement date confidence – 
advised vs. unadvised members 
across the peer group

P E E R  S P R E A D

32pts
separates the peer leader from the 
laggard on ABP awareness alone
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Fund Net Trust in 
Advice

Net Retirement 
Ease

Net fund 
confidence

Peer leader +21 +13 +24

2nd ranked +15 +20 +19

Fund rankings in full report

Funds will find actionable intelligence 
for their Retirement Income Strategy 
and fund advice business cases
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44%
ADVISED MEMBERS FULLY  FAMILIAR 
WITH ABPs
VS.  17%  OF UNADVISED MEMBERS

2 .6x
MORE LIKELY  TO ACCEPT AN OPTIMAL 
INCOME STRATEGY  —  ADVISED VS.  
UNADVISED

41%
OF 60-64Y O HAVE USED AI TO FIND 
ANSWERS ABOUT RETIREMENT

S E G M E N T A T I O N

I dent i fy ing whi ch  m em bers  need what  help .

On track with retirement SUMMARY SCORE

Segment A +32

Segment B +22

The research highlights key identifying traits of those 
members that are vulnerable, in need of advice, require 
education, and more.

Segment details in full report

P E E R  G R O U P  S C O R E C A R D

S i x  m et r ics .  E i ght  funds .  Every  gap ex posed.

The report benchmarks funds across six perception and 
readiness metrics, including key segment breakdowns 
for advised/unadvised members, gender, and age cohort. 

A L S O  I N  T H E  R E P O R T

The divide hiding inside every fund's numbers
The gap between advised and unadvised cohorts within a fund is as 
commercially significant as the gap between funds. The report quantifies 
both and ranks the funds where the internal divide is widest.

M E M B E R  C O N T E X T

Financial pressures members carry into retirement
Half of pre-retirees carry mortgage debt. One in five has no emergency 
buffer. The research profiles the financial pressures shaping member 
decisions, which determine preparedness for engagement.

Request The Member Voice 2026
Report is accompanied by a full presentation and can be augmented 
with your fund’s own data upon request.

AC C ESS  T HE FU LL R EPO R T

R EQ U ES T  AC C ESS
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